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Transparent and Fast Flow of Product Information

As Migros, we endeavor to carry out our pro-
cesses related to product ingredients, with 

responsibility and transparency like in all our 
processes. We make efforts to ensure that our cus-

tomers can reach detailed and correct information related 
to product ingredients. In the reporting year, we shared 
with our customers the information on the energy, carbo-
hydrate, sugar, protein, fiber, oil and salt amounts of 387 
private label products, on the packaging label of prod-
ucts.  In addition, there is also information on how to use 
our 110 private label non-food products.

In line with another work to support conscious shopping, 
we aim to ensure easy and quick access to the products 
we put up for sale through our online channels thanks to 
our flexible and rapidly growing technological infrastruc-
ture. The legal regulation under the title of “distance sell-

ing (mesafeli satış)” set forth in Turkish Food Codex Reg-
ulation on Food Labeling and Consumer Information (Türk 
Gıda Kodeksi Gıda Etiketleme ve Tüketicileri Bilgilendirme 
Yönetmeliği) entered into force as of January 1st, 2020. As 
per this legal regulation, we work in collaboration with our 
suppliers to clearly state the labeling information of all the 
food products we sell online, as specified by the relevant 
regulation.

We continue our activities with the principle of providing 
our customers with quality, healthy and fresh products 
in the quickest manner at all times. We started to pro-
vide transparency throughout the procurement process 
of the food products we sell, from the fields to the store 
shelves with Migros Blockchain platform, for which we 
started R&D and infrastructure studies under the name 
of ‘Blockchain Fruit and Vegetable Transparency Project’, 

and which we made available to our customers in 2020. 
Through Migros Money application, our customers can 
view information about the movements and processes of 
the products with the blockchain infrastructure by scan-
ning the QR code on the labels of the products with the MB 
logo in the fruit and vegetable aisle by using their mobile 
phones. With this application, a total of 32,915 inquiries 
were made throughout 2021 by 2,984 of our users. We 
also started working to make available on the applica-
tion the certificate information of our products with cer-
tificates such as good agriculture and organic agriculture 
certificates. We aim to make our work available to our 
customers in 2022.  

For the details of our work that we carried out in collab-
oration with our suppliers and clearly shared the labeling 
information of our products, please see ‘Our Product 
Quality Control Processes’ section of our report.
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Data Consistency and Transparency 
Roadmap   
 
We take it on as a duty to break new ground in the industry 
for our customers and to carry the industry forward and 
carry out efforts by our values of transparency, responsi-
bility and accountability. As of 2017, we became the lead 
partner in Türkiye for the project titled “Product Data, Dig-
italization and Standardization”. A proper and consistent 
infrastructure should be provided between the manufac-
turer, retailer and consumer to ensure that consumers have 
online access to reliable and correct information quickly 
about retail products, like for any product. This infrastruc-
ture can be created only with a transparent, consistent and 
reliable data flow. We make various efforts to create this 
data flow and to support our customers in making a con-
scious shopping relying on honest product information.

Our Chief Executive Officer is a member of the Board of 
Directors of both GS1 Global and GS1 Türkiye. We carry 
out the practices in Türkiye leg of the project launched by 
Consumer Goods Forum (CGF), in collaboration with GS1 
Türkiye. GS1 Türkiye, which is an organization that makes 
national arrangements to support companies and to fa-
cilitate their practices, ensures the transparent and con-
sistent data flow of all the products, to the CGF member 
companies taking part in the project, through its barcode 
system. First of all, retailers have GS1 verify the barcode 
with 7 basic parameters for each product sold. Following 
the verification by GS1 of the barcode, a data set in global 
standards is generated through the system. In addition, 
when a manufacture anywhere in the world enters a new 
information into the product barcode, the system instan-
taneously ensures access by retailers to this information 
through their screen.

 
 
 
 
 
 
 

 
 

The steps to standardize and digitalize product data 
are as follows:

 GS1 verifies the barcode of each product sold by virtual 
marketplaces and retailers, which has 7 basic parame-
ters. 

 Thanks to the global data model, a standard data set, 
which will be valid globally, is created for each product 
through. 

 Each country determines the country data set by adding 
the basic features needed in their own market, on the 
data sets created specific to the products. 

 Data flow between manufacturers and retailers pro-
ceeds through a single platform, ensuring efficiency and 
data consistency. 

 Producers can provide their products and services 
to consumers better and without any intermedi-
ary, and the informed consumer makes more con-
scious shopping decisions by this means.

As Migros, we started our efforts to set an example to the 
retail industry. We were aiming to make sure that as of the 
end of 2021, all the products we sell have a valid barcode 
given by GS1. In this context, we defined 7 basic parame-
ters of our private label products to the GS1 system. By the 
end of 2021, with the cooperation of 278 suppliers, 7 basic 
product information of a total of 5,717 products were de-
fined to the GS1 system and 3,800 of them were verified. 
With the support of our suppliers, this work is intended to 
be completed by 2030. We also closely follow up the 2D 
barcode system that GS1 aims to initiate in 2027. 
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Privacy and Data Security

Transparency and reliability are at the forefront 
of the values that we provide to our customers. 

Accordingly, with our Clarification Text that we pre-
pare to take into account our Privacy and Data Secu-
rity, Personal Data Protection and Processing Policy 
and processes, we explain to our customers in de-
tail the data collected and the intended use of these 
data and the purpose of requesting the same. We 
also share the process of provision of security, storage 
and destruction of personal data. Our cyber security and 
information security strategies are reviewed by the Board 
of Directors. 

Our KVKK (Personal Data Protection Law-PDPL) Com-
mittee, which includes Chief Information Officer and the 
representatives of Information Security, Legal, CRM, Cus-
tomer Interaction, Sales, HR, Industrial Relations and Ac-
counting units, addresses the issues within the framework 
of data security and privacy and protection of personal 
data and ensures process management. In line with the 
decisions of our committee, our Internal Audit department 
conducts audits when necessary.

Information security is among the goals of our employees 
and executives who report to our Network, System and 
Security Infrastructures Department. These goals, which 
have a share of 5-15% among all targets, directly affect 
the annual performance premiums. In order to increase 
the competency of all our employees regarding privacy 
and data security, which is important for our customers, 
we organize various trainings and practices within our 
Company. In 2021, 26,566 people from our Company com-
pleted the training that we carried out within the scope of 
the ‘Personal Data Protection Data’. 

We also have studies which will contribute to our Company’s 
cyber flexibility and technological development and increase 
privacy and security. This includes 24/7 threat monitor-
ing and reporting with our network traffic-based anomaly 
detection system, our technological infrastructure which 
can grow quickly and flexibly, and our security monitoring 
center. In addition, we raise awareness within our Compa-
ny by providing “Information Security Awareness” trainings 
and make the processes more secure by using double-factor 
protection specific to our suppliers on login to systems.  

As Migros, it is among our top concerns to ensure that our 
customers can feel secure, and their demands are met. As 
an indicator of our careful conduct of these matters, we 
received no notice in 2021 by official authorities regarding 
any breach of personal data security. In addition, upon the 
request by our customers, we take actions pursuant to reg-
ulations and legislation and ensure the deletion of all their 
data. In 2021, personal data of 419 customers were delet-
ed upon the request. In addition, in 2021, we replied to the 
requests for information of a total of 155 customers about 
their personal data within the scope of rights of data sub-
jects. In 2021, we do not have any fines due to information 
security and cyber-attack. Our information security and 
cyber security processes, infrastructure, and systems are 
constantly subjected to internal tests and also external 
audits by 3rd party organizations. Audit frequencies are 
determined according to the criticality of the systems. In 
addition to continuous automated tests in external sys-
tems, manual tests are performed after each critical up-
date. Our internal and external systems are audited on 
average 1-2 times a year for approximately 20 different 
scenarios. In addition, within the scope of compliance pro-
cesses, 1 PCI-DSS (Payment Card Industry Data Security 
Standard) audit is conducted every year. We have solu-
tion and crisis management procedures in case of cyber 
incidents. In 2021, there was no data breach, including 
breaches of Information Security and Cyber Security.

You can find the clarifying information along with all up-
dates and information regarding the protection of person-
al data, on our corporate website.

https://www.migroskurumsal.com/en/about-us/our-policies#gizlilik-ve-veri-guvenligi
https://www.migroskurumsal.com/en/about-us/our-policies#gizlilik-ve-veri-guvenligi
https://www.migroskurumsal.com/en/about-us/our-policies#gizlilik-ve-veri-guvenligi
https://www.migroskurumsal.com/hakkimizda/politikalarimiz#kisisel-verilerin-saklama-ve-imha-politikasi
https://www.migroskurumsal.com/en
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